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Website 
Best Practices



Facts• Number of 
websites : 966 m 

• Google “business 
networking groups 
Sydney” 

• About 1.5 m  
results

• There is a website for almost  
everything



Why a website?
• We don’t need a website ! 

• Your customers expect to  
find you on the Internet 

• A site says you are up to  
date and care enough  
to provide information 

• That you are legitimate



Perception
• Prospects visit your web site to 

• 70 per cent of people claim they 
would not buy from a company 
with a badly designed website, 

according to research carried out 
by OnePoll

- Evaluate you

- Research Study

- First impression



Website

Good 
Design

Google 
Friendly

User  
Friendly

Easy 
Navigation

Easy 
Contact

Relevant 
Information

User 
Experience

Action

Achieves 
Business Goals ?

Device 
Friendly



No website



Unfriendly



User Friendly



Google Friendly



Professional Presentation 



Attention !



How Google Search Works





What is Important

Domain Age 
Broken Links 

Sitewide Links 
Google Analytics 
Duplicate Content 

Keyword in Title Tag 
User Friendly Layout 
Page Loading Speed 
Outbound Link Quality 
Grammar and Spelling 

Domain registration length  
Keyword in Description Tag 

Title Tag Starts with Keyword 
Keyword As First Word in Domain 

Keyword Appears in Top Level Domain 
Keyword is Most Frequently Used Phrase in Document



What is Important

1. Regular production 
of original content: 
29% 

2. Links: 23% 

3. Keyword-rich meta 
page title tags: 8%
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Be found and  
stand out from the crowd.



CONTENT 

Focus on your customers - not just about 
your business 

Your Website is there to answer a 
question / solve a problem 

Be Relevant 



•Give visitors the information they're looking for 
•Provide high-quality content  

This is the single most important thing to do.  
•Ensure your pages contain useful information 
•Entice webmasters to link to your site.  
•Create a helpful, information-rich site,  
•Write pages that clearly and accurately describe your topic.  
•Think about the words users would type to find your pages and include 

those words on your site.
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Relevance

• People tend to search in 3 ways: 

• “Do" Transactional Queries:  
I want to do something, such as buy a plane ticket 

• "Know" Informational Queries:  
I need information, such as the name of a band or the best 
restaurant 

• "Go" Navigation Queries:  
I want to go to a particular place either geographical or on the 
Internet. 



 

Web Videos Images Shopping News More Search tools

mi·cro-mo·ment 
/ˈmīkrō/ /ˈmōmənt/ 

noun; plural noun: Micro-Moments 

1. A moment we reflexively turn to a device to 
act on a need we have that moment – to 
learn, discover, find or buy something.  

2. Intent-rich moment when decisions are 
being made or preferences being shaped.  

About 44,800,000 results (0.37 seconds)

define: Micro-Moment
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• Example Goal : Sell cakes
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Solve a  
problem 
 
Be specific 

Micro  
Moment 
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• Don't fill your page with lists of 

keywords 

• Don’t attempt to "cloak" pages,  

• Don’t put up "crawler only" pages 

• Don't use images to display 

important names, content, or links 
Our crawler doesn't recognize text 

contained in graphics.  

• Don't create multiple copies of a 

page under different URLs

Things to Avoid
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Links and PageRank

• Links to your site can be interpreted as votes 
• Initially, all votes considered equal 
• Pages which receive more votes become more 

important 
• More important pages cast more important votes
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Links
Links
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Links
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Links
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Quality 

Some questions 
to consider
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Quality
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User Friendly
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